





1. MECTO JUCHHUILJIUHBI B CTPYKTYPE OBPA3OBATEJIBbHOM NPOT'PAMMBI

1.1 TpeOoBaHusi K NMpeABapUTEIbHOI TNMOATOTOBKE 00y4alIIMXCH, NpeallecTBYIOIIHNE U
CONYTCTBYIOIIME JUCIHUILIHHBI, HA KOTOPBIX OCHOBBIBACTCS U3y4YCeHHUE JAHHOM:

ML U3YUCHUA JaHHOM yqe6H0171 JUCITUITIINHBI H€06XO,Z[I/IMBI 3HAaHUA, YMCHHUA W HABBIKHU,

dbopMupyeMble  TpeIIIeCTBYIOMIEH

OakayaBpuara.

JOUCHUMIINHON

«IHOCTpaHHBIN  S3BIK»  NPOrPaMMBbI

2. OIIMCAHUE JUCHUIIJIMHBI

2.1. O0mas xapaKTepuCcTHKA

HanMeHnoBanue nmokazarens

3HayeHNe nNoKa3aTeis

Ha3zBanue o06pa3oBarenbHOM MPOrpaMMbl

38.04.02 MeHeKMEHT
(Marucrepckast mporpaMma:
MexayHapoaHbIH OH3HEC)

[Indp 1 Ha3BaHWE B COOTBETCTBUU C
y4eOHBIM TIJIAHOM

b1.B./IB.3.2 «MlHOCTpaHHBI! S3bIK»

YacTte 00pa3oBaTeIbHON MPOrPaMMBI

BapuaTtuBHas yacTh: BEIOOp 00yJaromIerocs

KoanyecTBo 3a4eTHBIX CIUMHUIL / BCEr'0 4acoB

4,5/ 162

2.2. Pacnpenesienue 4acoB 1o (popmam u nepuogam o0y4eHus

O0111e€ KOJIMYECTBO YaCOB
= CaMOCTOSI-
dopma Q 5 .
& © | mekmu- | mabopa- | MpakTH- | TEJIbHOU dopma
o0OyueHus g = BCETO
Q| OHHBIX | TOPHBIX | YECKHMX paboTsI + KOHTPOJIS
KOHTPOJIb

Ounas 1 2 — — 30 60 90 3a4eT
OuHas 2 3 — - 26 46 72 JK3aMeH
Oumnasi, BCero 0 0 56 106 162
3aouHas 1 2 — — 4 86 90 3a4YeT
3aounas 3 — — 8 64 72 SK3aMeH
3ao4Hasl, BCEro 0 0 12 150 162

3. HEJU JUCHOUITVINHbI

Lenp aucuumuinHbl «MHOCTpaHHBIN A3bIK» — NPUOOPETEHHE CTYCHTaMU HABBIKOB M YMEHUH B
pa3IM4YHBIX BHMJAaX PEUYEBOM M IUCBMEHHOW JEATEIBHOCTH, KOTOPbIE HA OTAEIBHBIX ATalax
S3BIKOBOM MOJTOTOBKHU MO3BOJISIOT MCIIOJIb30BAaTh HHOCTPAHHBIH SI3bIK KaK B POQecCHOHATbHOM
Y Hay4HOMU JESTeIbHOCTH, TaK U JJIA LeJIel JaabHeHero camooopa3oBaHusl.

3ajayn - MPaKTUYECKOE OBJAJCHHE HABBIKAMM IIEPEBOJAA CIEIMAIBHOM JHUTEpaTypbl, YTCHHUE
TEKCTOB MO CHEUUAIBHOCTU C IIeTbI0 M3BJICYCHUsT HEoOXoaumoi mHbopMmaimu, odopmieHne
JIETIOBOM KOPPECTOHACHIINH; (OPMHUPOBAHUE Y CTYNEHTOB S3BIKOBOH M KOMMYHHUKATHBHOM
KOMIIETEHIINM, JOCTaTOYHOW  JUIA oOumieHust B OBITOBOM, COLMOKYJIBTYPHOH U
npodeccuoHanbHOM cepax; momydeHue HoBeifmel mpodeccnoHanbHOM HHpOpManMU yepes
MHOCTPaHHbIE MCTOYHMKH; ITOJIb30BAHUE YCTHOM MOHOJOTMYECKOW M JUAJIOTMYECKON PEYbIO B
npezenax ObITOBOM, 00IIECTBEHHO-IOIUTHYECKOM, 00IIEIKOHOMUYECKON U podecCrOHaIbHON
TEMaTUKM; TEepeBOJ C MHOCTPAHHOIO s3bIKa HA POJHOH TEKCTOB OOIEIKOHOMHYECKOTO



XapakTepa,

pedepupoBanus U

00I1I€IKOHOMHUYECKOM JTUTEPATYPHI.

AHHOTHUPOBAHUA

O6IH€CTB€HHO-HOHHTHHCCKOﬁ )41

4. KOMIIETEHIIMU OBYYAIOLIET'OCSA, ®POPMUPYEMBIE B PE3YJIbTATE
OCBOEHHUSA KOMIIOHEHTA OBPA30BATEJBHOM ITPOT'PAMMBI, X
NHAUKATOPBI U IIVTAHUPYEMBIE PE3YJ/IbTATHBI OBYUEHUSA

4.1. KomnereHuuu

YK-4. CrocobeH NMpuMEHATh COBPEMEHHBIE KOMMYHHUKATUBHBIC TEXHOJIOTHH, B TOM YHCJIC Ha
WHOCTPaHHOM(BIX) SI3BIKE(aX ), UI aKaJIEMUIECKOTO U TPO(HECCHOHATLHOTO B3aUMOICHCTBUSI.

4.2. UHaukaTopbl KOMIEeTEeHIM i

Kareropun
YHuBepcaJbHbIE
YHHMBepCaJbHbIX HNuaukaTopsl Pe3ynbrarsl 00yyeHus
. KOMITeTeHIIMH
KOMITeTeHI it
YK-4.U-1. YK-4.11-1.3-1. 3HaeT HOpMBI TUCBMEHHOH peun,
CocraBnser B NPUHATHIE B TPO(ecCHOHaNbHOMN cpee
COOTBETCTBUH C
HOpMaMH YK-4.M-1.Y-1. Ymeer BecTH  JEIOBYIO
TOCYAapCTBEHHOTO | MEpPEeNHCKy Ha TIOCYyIapCTBEHHOM s3blke P®
si3pika PO u W/WIIA MTHOCTPAHHOM SI3BIKE
WHOCTPAaHHOTO
SI3bIKa JOKYMEHTBI
(tmucepMa, acce,
pedepatsl u ap.) A
VKA. C 6 aKaJeMU4ecKoro 1
- LLH0CobeH nmpodeccnoHaTEHOTO
HpUMEHATE B3aUMOJEUCTBUS
COBpEMEHHBIE =
P VK-4.1-2.3-1. 3HaeTr HOpMBI YCTHOH peun,
KOMMYHHUKATHBHBIC YK-4.1-2. .
Mpexcragser NPUHSTHIC B TPO(eCCHOHANBHON cpefie
TEXHOJIOTHH, B TOM
i P YK-4.1-2.Y-1. Ywmeer BblOupaTh  CTWIB
KommyHukanms qucie Ha pe3yIbTaThl
. oOlIeHHsT Ha TOCYIAapCTBEHHOM si3bike PD u
HHOCTPaHHOM(BIX) aKaJEeMUYECKOU U
. | MHOCTpaHHOM  S3BIKE  HPHUMEHHUTENBHO K
s3bIKe(ax), U1 npodeccroHaIbHOMN o
CUTYaIlMM B3aUMOJCHCTBUS
aKaJIEMUIECKOTO U JIeSITETFHOCTH Ha
YK-4.11-2.Y-2. Bnaneer UHOCTPAHHBIM S3bIKOM
podecCHOHaNBHOTO MEpOTIPHATHIX
. Ha ypOBHE, HEOOXOAMMO M JOCTaTOYHOM JUIS
B3aUMO/ICHCTBUS Ppas3IMIHOTO 9
o01eHus B mpodecCHOHATBHON cperie
(dopmara, BKIIIOUas =
VK-4.1-2.3-1. 3naer HOpMBI YCTHOH peun,
MEXXIyHApOIHBIC N
NPUHSATHIE B TPO(ecCHOHANBHOM cpeie
YK-4.1-3. YK-4.1-3.Y-1. Bnageer HOpMaMu B MOJIEIIIMU
[IprHEMaeT ygacTue | peueBOTO MOBEACHHS NPUMEHHUTEIHHO K
B aKaJEMHUYECKHX M | KOHKPETHON CUTyalnH aKaJeMHUYECKOTO U
npodeccHoHANBHBIX | MPOQECcCHOHATBHOTO B3aUMOICHCTBHS
quckyceusx, B ToM | YK-4.M-3.Y-2. YMmeer BrIcTpauBaTh MOHOJIOT,
yHcie HA | BECTH JIUAJIOT U MOJHJIOT C COOIIOACHHEM HOPM
MHOCTPaHHOM(BIX) peueBoro ITUKETa, ApryMEHTUPOBAHHO
sI3bIKE(ax) OTCTAWBATh CBOH MO3UITUH U UACH
Tembl Kparkoe conepxxanue TeMbl

CoaepxaresbHblil Moayab 1. Business Writing

Tema 1. Business letters.

The layout of a business letter. Linking words and phrases.
Compound nouns. Writing e-mails

Tema 2. Proposals: Purpose,

The layout of a proposal. Linking words and phrases. Writing




TeMBI

Kpartkoe conep:xanme TeMbl

Structure, Language. proposals

Tema 3. Letter of complaint Writing letters of

The layout of a letter of complaint. Linking words and phrases.

complaint

Tema 4. . Letter of request
requests

The layout of a request. Linking words and phrases. Writing

Tema 5. Enquiries

The layout of a enquiries. Linking words and phrases.
Compound nouns. Writing enquiries

Conep:kareabHblii Moay b 2. Presentation of Information and Report Writing

Tema 6. Describing trends.
phrases.

Types of graphs, main constructions. Linking words and

Prepositions. Describing information presented in graphs

Tema 7. Presenting
Information from Charts and
Text.

information from

Presenting at meetings. Embedded questions. Presenting

graphical and textual input

Tema 8. Reports: Purpose,

Structure, Language. business reports

The layout of a business report. The use of adverbs. Writing

Tema 9. Reports Based on Analyzing adverti

Graphical and Textual Input.

Describing graphs and charts

sing costs. Connectors of contrast .

6. CTPYKTYPA U COAEP KAHUE JUCLHHUIIJINHBI
6.1. ®opma o0yveHnus — ouHasi, kypc — 1, cemectp — 2

HanmeHnoBanus copepxaTenbHbIX MOTyJIEN KonnuecTBo yacos
U TEM Jlexr. | JlaGop. | [Tpaxr. | CPC+K | Bcero
Copepxarenannsbliii Mmoayab 1. Relations with Clients and Colleagues and General Business
Routines
Tema 1. Business letters. 0 0 6 12 18
Tema 2. Proposals: Purpose, Structure, Language. 0 0 6 12 18
Tema 3. Letter of complaint 0 0 6 12 18
Tema 4. . Letter of request 0 0 6 12 18
Tema 5. Enquiries 0 0 6 12 18
HToro no coaep:xkarebHOMY MOaYyJIH0 1 0 0 30 60 90

6.2. ®opma o0y4yeHus — ouHasi, Kypc — 2, cemecTp — 3

HaumenoBanus comepx’aTenbHbIX MOTyJIeH KonnyecTBo yacos
U TEM Jlexu. | Jla6op. | Ipakr. | CPC+K | Beero
Coaep:xareabHblii MoayJb CoaepaxareabHbiid MoayJib 2. Presentation of Information and
Report Writing

Tema 6. Describing trends. 0 0 6 12 18
Tema 7. Presenting Information from Charts and 0 0 6 12 18
Text.
Tema 8. Reports: Purpose, Structure, Language. 0 0 11 18
Tema 9. Reports Based on Graphical and Textual 0 0 1 18




Input.

HToro no cogepxareibHOMY MOIYJIIO 2

26

46

72

Bcero mo komnonenty OIIOIT

56

106

162

6.3. ®opma o0y4enus — 3a04Has1, Kypc — 1, cemectp — 2

HanmenoBanms COACPKATCIIBHBIX MO,Z[y.]'ICfI

Komnmuectso yacos

U TEM

Jleki. | JlabGop. | [Ipakr. |CPC+K| Bcero

Conep:kareabnblii MoayJib 1. Relations with C

lients and Colleagues and General Business

Routines
Tema 1. Business letters. 0 0 1 17 18
Tema 2. Proposals: Purpose, Structure, Language. 0 0 0,5 17,5 18
Tema 3. Letter of complaint 0 0 1 17 18
Tema 4. . Letter of request 0 0 0,5 17,5 18
Tema 5. Enquiries 0 0 1 17 18
HToro no coaepxaresibHOMY MOAYJII0 1 0 0 4 86 90

6.4. ®opma 00yvyeHus — 3a049HasA, Kypc — 2, cemecTp — 3

HaumeHnoBanus coaepxaTeabHbIX MOTYJICH

KomnuectBo yacos

n TCM

Jlexk. | JlabGop. | [Tpaxr. |CPC+K| Bcero

Conep:xareabHblii MoayJab CoaepxaTebHbIH

moayJib 2. Presentation of Information and

Report Writing

Tema 6. Describing trends. 0 0 2 16 18
Tema 7. Presenting Information from Charts and 0 0 ) 16 18
Text.

Tema 8. Reports: Purpose, Structure, Language. 0 0 2 16 18
Tema 9. Reports Based on Graphical and Textual 0 0 ) 16 18
Input.

HToro no coaepxareibHOMY MOIYJIIO 2 0 0 8 64 72
Bcero mo komnonenty OIIOIT 0 0 12 150 162

7. OHEHOYHBIE MATEPHUAJIBI (CPEACTBA) U1l TEKYIIEI'O KOHTPOJIA
YCHEBAEMOCTH, IPOMEXYTOYHOM ATTECTAIIUA

7.1. KOHTpOJIbHBIE BONIPOCHI.

OBPA3EL 3AJAHUSA TPOMEXYTOYHOI'O KOHTPOJIA

TEST 1
L. READING

Read the text and for each question 1-5 choose letter (A, B, C or D) for the

correct answer.
Steps to effective crisis management




It's essential to plan thoroughly to protect yourself from the impact of potential.
This planning is very important for small businesses as they often lack the resources to
cope easily with a crisis. Failure to plan could be disastrous. At best you risk losing
customers while you're getting your business back on its feet. At worst your business
may never recover.

Analyse the probability and consequences of crises that could affect the
business by assessing the possibility of a particular crisis occurring and determining its
possible impact on operations. Once you have identified the key risks your business
faces, you need to take steps to protect your business functions against them.

Preparing contingency plans in advance, as part of a crisis management plan, is
the first step to ensure that an organization is prepared for a crisis. It should detail the
key business functions you need to perform as quickly as possible and the resources
you'll need to use in the emergency; making the most of the first hour after an
emergency occurs is essential in minimising the impact. As a result, your plan needs to
explain the immediate actions to be taken.

The plan should clearly show that the only people to speak publicly about the
crisis are the designated persons, such as the company spokesperson or crisis team
members. The first hours after a crisis breaks are the most crucial, so working with
speed and efficiency is important, and the plan should indicate how quickly each
function should be performed. The contingency plan should contain information and
guidance that will help decision makers to consider not only the short-term
consequences, but the long-term effects of every decision.

Once a crisis occurs, you'll have no more than 24 hours - or as few as 30
minutes - to respond in order to gain control of the flow of information. If your
contingency plan is in place and up-to-date, you'll probably be able to get a basic
assessment of the situation and prepare a statement in an hour or less. Once you think
you have enough information to understand the scope of the crisis, draw up a statement
for the media and hold the press conference. If your organization is responsible, say so,
and make sure you express concern about what happened and let everyone know that
you are dealing with the crisis.

—_—

PRAOTD WAL TENAL T !

The 1* paragraph states that

the best business never loses its customers.

planning in advance is crucial..

very often small businesses don’t have resources.

the worst business never recovers.

The 2™ paragraph delivers the idea that

it’s very important to identify risks in advance in order to prevent them.
the main business functions are to identify the key risks.

particular crises appear in particular operations.

many businesses face key risks.

The 3d paragraph says that

the impact can be reduced if the company uses all its resources.

the contingency plan ensures crisis prevention.

detailed and comprehensive contingency plan should be prepared beforehand.
emergency occurs if a company doesn’t perform quickly.

The 4™ paragraph states that

the first crises are the most important.



o

/o

I1.

the plan should include information about key players and main actions.
short-term effects are more predictable than the long-term ones.

crises break the efficiency of companies.

The main idea of the 5" paragraph is that

companies usually need less than a day to get control of the situation.

a well-prepared contingency plan facilitates preparation for communication with
the media.

scope of the crisis defines the statement for the media.

the main concern for companies is dealing with the media.

GRAMMAR

Choose the correct form of the verb.

6

7.
8.
9.

The company suggested to participate/participating in its new programme.
They risked to launch/launching absolutely new types of the products.

She mentioned to work/working as a customer supervisor before.

I forgot to include/including this information in the report so I have to rewrite
it.

10. I think we should avoid to promise/promising too much to the customer.

11.

The head of the department means ‘o talk/talking to the whole staff about a new
strategy.

12. The company promised fo improve/improving customer service.

13. The company regretted not fo react/reacting more speedily.

14. Our management are considering fo raise/raising finance.

15.1 remember to get/getting the e-mail from her but I can’t find it in my

correspondence right now.

16. The company plans to stop to employ/employing about 100 workers.
17. They refused to develop/developing new strategy.

III. VOCABULARY

F
will n

ill in the gaps with the most suitable term. There are two extra terms you

release

ot need.
speed of response action plan press conference press
flow of information legal action damage limitation

18. The public organizations may consider ... against the company accusing it of

negligence that caused the crisis.

19. To ensure a fast ... to emergency companies should constantly monitor their

operations and update their contingency plans.

20. A(n) ... should list the actions you are going to take to improve your

21.

performance, an indication of when you will undertake actions and who is
responsible for achieving goals.
A(n) ... provides reporters with the basics they need to develop a news story.

22.The ... includes protecting and strengthening the right of all to seek and receive

information and the existence of a free, diverse and professional media.

IV.LISTENING
Listen to Jane Milton from Not Just Food talking about her customers, then

choos

e the correct options a-c.

23. How does Jane normally approach potential customers?

a by calling them first.



b by sending company literature and then calling.
¢ by visiting the clients.
24. What was the original purpose of her website?
a to attract new clients.
b to show potential clients the type of work they do.
¢ to help existing clients to keep in contact.
25. How does her company demonstrate its commitment to clients?
a by always setting a correct price for a job.
b by doing more work than her clients expect.
¢ by reducing the price if the work doesn’t take as long as she quoted.
26. Why does her company take problem with small clients?
a they often grow into bigger clients.
b they are easy to deal with.
¢ they improve the reputation of the company.
27. How has Jane avoided having dissatisfied customers?
a by always exceeding customers’ expectations.
b by working from written instructions.
¢ by continually speaking with the client while the job is being done.
V. WRITING
Write a letter of complaint (60-80 words) to your supplier using the following
information:

ORDERED DELIVERED
PRODUCT T-shirts T-shirts
QUANTITY 10 000 5000
NUMBER 12 6

OF COLOURS

Kpurtepun oneHnBaHus 321aHUsI IPOMEKYTOYHOI0 KOHTPOJISA

MaxkcumanbHas o0Ias cymma 0aioB, KOTOPYIO MOXKET MOXYYUTh CTYACHT, YCIEIIHO
BBHITIOJTHUB BCE BUJIBI 3a71aHui, cocTaBiseT 40 6awtoB, eciu utoroast (popma KOHTPOJIIS
— 3a4er.

7.2. Temsbl noxnag0B (pedeparon)
He npenycMoTpeHbl mporpaMmoi AMCIUIIIINHBI

7.3. TeMbl HHAUBUAYAJIBHBIX 3aJaHUI

OpHuM U3 BUJIOB MHIWMBUIYaJbHOW paOOTHl O0O0y4aroUmuxcs SBISETCS MHIUBUIYaIbHas
pabota ¢ mpoecCHOHATBLHOM TUTEPATYPOi KaK Ha PYCCKOM, TaK M Ha aHTJIMMCKOM si3bike. L{enn
TaHHOW paboOThl — OCMBICICHHE M YIUIyOJieHWEe 3HAHUW M0 JAHHON AUCLUMILIUHE, Pa3BUTHE
HABBIKOB CaMOCTOSITEIbHOM paboThl MO cOOpy, CHUCTeMaTHU3allMd MaTepuana, MPOBEACHUIO
UCCIIeIOBaHMs M aHaju3a. SIBIsAsSCh ONHUM U3 BHUIOB HAYYHO-UCCIIEIOBATEIHCKON padOThI
oOyyaroluxcs, caMmMocToATeNbHas paboTa ¢ HayyHOW  JUTEpaTypoil  crocoOCTByeT
(bopMHpOBaHUIO y 00YUAIOIIMXCS aHATUTHYECKOT0, TBOPUYECKOTO MBIIUICHUS.

WHauBuayanbHble 3aJaHUSI COCTOAT U3

a) Rendering: mpopaboTka npodeccnoHaIbHON JUTEPAaTyphl Ha PYCCKOM S3BIKE C
MOCEAYIOLIEH MepeIadeil ColepKaHus aHITIMUCKUM SI3bIKOM.
b) Summarizing: npopaboTka TPOo(HEeCcCHOHATLHOW JTUTEPATyphl HA AHTIUHCKOM

SI3BIKE C MOCIICAYIONIEH epeaadeii ee coaepKaHus.
7.4. O0pasen IK3aMeHAITUOHHOI0 OUJIeTa



JIOHEeUKUI rOCYJapCTBEHHBIM YHUBEPCUTET
DKOHOMHYECKUH (haKyIbTET

Ka(pez[pa AQHTJIMHMCKOTO S3bIKa JJI1 YKOHOMHYECKHUX CIICHaIbHOCTEH

[Iporpamma Beiciiero oopazoBanusi  [IporpamMmma maructpaTypbl

Hanpasnenne noaroroBku 38.04.02 MeHeKMEHT
[Ipodwmib noAroTOBKU MesxayHapoiHblii OU3HEC
®dopma 00yueHus Ounasi, 3a09Has

Cemectp TpeTHi

Jucrumimmna NHocTpaHHbIM SI3bIK

DK3aMeHaMOHHbIN OmteT Neo

1. Reading. Read the text and choose the best word to fill in each gap from A, B, C or D.

2. Language. Choose a letter (A, B, C or D) for the correct answer.
3. Writing. Write a report on the given statistical input.

YTBepkaeHoO Ha 3acedaHMM  Kadeapbl  AHTIMHCKOTO  s3bIKA IS SKOHOMHYECKHX
CIEIMAILHOCTEN
IIpotokon Ne ot «» 20 1.
3aB. kadenpoii K.(.H., mom. D.P. bparuna DK3aMEeHaTOPBbI:
Kputepun oneHnBaHus 3K3aMEeHAIUOHHOT0 32/ IaHNS
Tun Kputepun onienku bamnnbt
3a/IaHUs
3amanmsi mo | Twm 3amaHus: MHOXKECTBEHHBIM BBIOOp, 15 Bompoca, KakIblit
JIEKCHUKE MPAaBUIIBHBIN OTBET OlleHuBaeTcs B 1,5 Oama:
15 Bompoca X 1,5 Gamra 22,5
HTtoro 22,5
[Tucbmenno | CoOTBETCTBUE CTPYKTYpE 2
e CooTtBeTcTBHE 00BEMY 0,5
3a/1aHue Copnep:xanue/ob1iee HHPOPMAITMOHHOE HATIOTTHEHUE 2
CoOTBETCTBUE CTUITIO 2
['pammaTHUecKast U JIeKCUYeCKasl MPaBUIbHOCTh 2
HUTtoro 8.5
Urenue Tun 3amgaHusi: MHOXKECTBEHHBIH BBIOOp, 6 BOMPOCOB, KaXKIbIi
MpaBUJILHBIN OTBET OlleHHuBaeTcs B 1,5 Oanna:
6 BorpocoB x 1,5 Gayia 9
Hroro 9
Bcero 3a s3x3amen 40

8. PACHIPEJAEJIEHUE BAJIJIOB, KOTOPBIE TOJYYAIOT OBYYAIOIIUECSA

OOm1ast oreHKa 3HAHUM, 00ydYaIOUIMXCS MO TUCHMIUIMHE mpoBoauTcs no 100-6amibpHOM mmikame
COTJIACHO TaKMM KPUTEPUSIM, TIPUBEICHHBIM B Tabmune Hike. OpraHu3annoHHO-y4eOHas pabora
o0yyJaromerocsi B ayAUTOPUHM OLIEHUBACTCS HAa OCHOBE TAKUX KPUTEPHEB KakK MOCEIAEeMOCTh
3aHATHH, aKTUBHOCTH BO BpEeMs IIPOBENCHHS JIEKIMOHHBIX U MPAKTHYECKUX 3aHATHH (BOHPOCH
JIEKTOPY MO TeME JIGKLIMOHHOTO MaTepuaia, ydyacTHe B 0OCYKISHHM MPONHAEHHOT0 MaTepuana,

pelIeHre 3a7a4 U CUTyalui y JOCKH U T.IL.).



ConepxaresibHbIe MOLYJIH Bua padorsl Banasl
Opranu3zalinoHHO-y4yeOHas paboTa CTyieHTa B 20
ayJIUTOPUHI

. CamocrositenpHas padbora 20
ConepxarenbHblii MOIYb | VHuBryansHas paGota 20
[IpomexyTouHast KOHTpOJIbHAs paboTa 40

Hroro 100

OpranmzanmoHHo-y4eOHast paboTa cTyJeHTa B 20

CamocrositenpHas padbora 20

ConepkatenbHbiii Moaynb 2 |MHauBuayansHas pabora 20
DK3aMeH 40

Hroro 100

CooTBeTCcTBHE 0AJIJIOB OLICHKE

OlLieHKa M0 MITHOAIBHOM IIIKaJIe
KonnuecTBo 6amios "
s 100 ECTS | DOx3amen, nuddepeHnmpoBaHHbINA 3auer
3a4eT

90-100 A OTJIMYHO 3a4TEHO
80-89 B 3a4TCHO
75-79 C XOpotHo 3a4TECHO
70-74 D 3a4TEHO
60-69 E YJIOBJICTBOPUTEIILHO a9TomHo
35-59 FX HE 3a4TECHO

0-34 F HEY0BJIETBOPUTEIHHO e 3a9TeH0

9. OBECIIEYEHME OBPA30OBATEJIbHOTI'O INTPOLLECCA JJIs1 JIAIL C

OI'PAHUYEHHBIMU BO3MOXHOCTSIMMU 310POBbSA U HHBAJIN/I0OB
B xome peamuzanuy JUCHMILTUHBI HCIOJB3YIOTCS CICAYIONINE JIOTIOJHUTEIHHBIC METOJIbI
00ydYeHHs, TEKYIIEero KOHTPOJIS YCIIEBAEMOCTH M MPOMEKYTOYHOM aTTECTAIIMH OOyJarOIUXCs B
3aBUCUMOCTH OT WX UHAUBUAYAITBHBIX OCOOCHHOCTEH:

1) JUTSL CJIEIIBIX U CITA00BUIAIIINX

— JeKuu oOPMIIAIOTCS B BUJIE DJIIEKTPOHHOTO JJOKYMEHTA, JIOCTYITHOTO C IIOMOIIBIO
KOMITBIOTEPA CO CICIIMATN3NPOBAHHBIM IPOTPAMMHBIM 00ECTICUCHUEM;

— JI7IS BBITIOJTHCHUS 33JJaHUS TIPYU HEOOXOAMMOCTH TPEIOCTABIISETCS YBEITUIUBAIOIIICES
YCTPOMCTBO; BOBMOYKHO TaKKe MCIIOJIb30BaHUE COOCTBEHHBIX YBEIUYHBAIOIINX YCTPOUCTB;

— TMHCHMEHHBIE 33/1aHUs OPOPMIISIFOTCS] YBETTUYEHHBIM MIPU(PTOM.

2) JUTS TIIYXUX M CJIA00CITBITIAIIIHX

— JIeKIUU 0(OPMIISIOTCS B BUJIE DJIEKTPOHHOTO JOKYMEHTA;

— THCHMEHHBIC 3a/IaHUS BBITIOJIHSIOTCS Ha KOMITBIOTEpE B TUCBMEHHOU (hopMe;

— 9K3aMeH MPOBOJIUTCS B MUCHMEHHOUN (popMe Ha KOMIBIOTEPE; BO3MOXKHO MPOBEICHUE
B (hopMe TECTHUPOBAHUSI.

3) JUISL JIVI] C HApYIICHUSIMA OTIOPHO-ABUTATEIHHOTO anmnapara:

— JeKuu oOPMIIIOTCS B BHUAC DJICKTPOHHOTO JTOKYMEHTA, JOCTYITHOTO C ITOMOIIBIO
KOMIThIOTEPA CO CIIEUATU3UPOBAHHBIM ITPOTrPAMMHBIM 00ECIICUYECHUEM;

— TNHCHMEHHBIC 3a/IaHUS BBITIOJTHSIOTCS HAa KOMITBIOTEPE;

— 9K3aMeH U 3a4€T MPOBOJATCS B YCTHOM (hOpMe WIIM BBITIONHSIOTCS B MHUCHMEHHOM
(dhopMe Ha KOMITBIOTEDE.



[Tpu HEOOXOIUMOCTH MPETyCMaTPUBACTCS YBEIMUEHUE BPEMEHH JJIsl TIOATOTOBKU OTBETA.
[Ipouenypa mpoBeneHus MPOMEKYTOYHOW aTTeCTallMM [l OOy4aroIIMXCsl YCTaHABIMBAETCS C
yu€TOM MX HMHIMBHIyaJbHBIX NCUXO(pU3NYeCKUX ocobeHHocTel. [IpomexyTouHast aTTecTanus
MOXET TPOBONUTHCS B HECKOJIBKO JTATOB.
[TpoBenenue mpoueaypbl OLEHUBAHHS PE3yJIbTaTOB OOYUYEHHS JIOMYCKAaeTCs C MCIOJIb30BAHUEM
JMCTAaHIIMOHHBIX 00pa30BaTeIbHBIX TEXHOIOTHH.
ObecneunBaeTcs AOCTYN K HWHGOPMAIMOHHBIM U OubOIMOrpauyeckuM pecypcaMm B CETH
WuTtepHer mis kaxzaoro oOywaromierocss B gopmax, aJanTHPOBAaHHBIX K OrPAaHUYCHHSIM HUX
3JI0POBbS U BOCIIPUATHUS MH(DOPMAIIH:

1) nuis cnensiX U CIabOBUAAIIUX:

— B IeyaTHOU (popMe yBEIIMYEHHBIM HIPUPTOM;

— B (hopMe 3IEKTPOHHOTO TOKYMEHTA;

2) JUIg TIIyXUX ¥ CTa0OCBIIIAINX

— B Ie4aTHOH Gopme;

— B (hopMe IEKTPOHHOI0 JOKYMEHTA.

3) ans oOydaromuxcs ¢ HapyLUIeHUSIMH ONIOPHO-JIBUTaTEILHOTO alapara:

— B TIeyaTHOU opme;

— B (hopMe IEKTPOHHOTO JOKYMEHTA.

10. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE YYEBHOI'O IIPOLECCA
VYuebHble 3aHATHS mpoBojsATcss B 7-M U 5-m kopmycax [onl'Y (r. [onenk, yi.
YemtockuHues,186; 1896). Jlns mpoBeneHus J1abopaTOPHBIX 3aHATUN Tpelyercs ayauTopus,
00OpyJIOBaHHasi MEJOBOM MM MapKEpHOM TOCKOH, MyJIbTUMEIUIHBIN NPOEKTOp U 3KpaH,
HOYTOYK, KOMIUIEKT y4eOHOM MeOenu i CTyACHTOB, pabodee MECTO MPEro1aBaTesis, BEIXO] B
WHTepHeT — mpoBOIHON WK C Ucnojb3oBanueM Wi-Fi.

Jlig caMoCTOSTeNIbHOM paboThl MCIMOJB3YIOTCA TEKCTOBBIE M 3JIEKTPOHHBIE pecypchl HayuHoii
OMOJIMOTEKM YHUBEpPCUTETa W JIPYTMX DJIEKTPOHHBIX OMOMMOTEUHBIX 0a3 JaHHBIX, y4eOHO-
MeTOoJIn4YecKoe obecreueHme, npeAcTaBIeHHOE B YUeOHO-METOANUECKOM KaOuHeTe 7-ro Kopiyca
(ayn.103).

OOyyaromuecs MMEIOT BO3MOXKHOCTbh HCIIOJIB30BaTh ydeOHbIE MaTepuaibl MO JUCLMILIUHE,
pasmenieHHble Ha ratpopme Moodle LlenTpa TUCTaHIIMOHHOTO 00pa30BaHMs YKOHOMUYECKOTO
daxynprera «J{oH['Y». [lpn M3yueHnn AUCHUIUITMHBI TPUMEHSIOTCS JIEKTPOHHOE OOy4YeHUE U
JMCTAaHIIMOHHBIE 00pa30BaTeIbHbIE TEXHOIOTHH.

C wucnonp30BaHHEM pecypcoB IUIAT(HOPMBI JUCTAHIMOHHOTO OOpa30BaHMs OCYIIECTBIISIETCS
TEKYIIUil KOHTPOJIb 3HAHUH, 00YYaIOLINXCS HA OCHOBE TECTUPOBAHMS U MPOBEPKU PE3yJIbTATOB
CaMOCTOSITENIbHOM pabOTHI.

11. PEKOMEH/IOBAHHAS JIUTEPATYPA

11.1. OcHoBHasi iMTEpaTypa

1. Emenxo JI. B. Overview of business correspondence, presentation techniques and report
writing. MaTepuansl 111 CaMOCTOSITEIbHON pabOThl MATUCTPOB YKPYITHEHHOU TPYIITIBI
HarpasieHus noarotopku 38.00.00 DxoHoMuUKa H yripaBieHue: yaeoHoe nocooue / JI. B.
Emenko, M. M. Ilucapesckas, 3. P. bparuna — [{oneuk: JJonHY, 2019 — 123 c.

2. Emenko JI. B. Overview of business correspondence, reading and presentation
techniques. 3aoanus 015 ayOumMopHoU U camoCmosmenNbHou pabomsl Ma2UCmMpo8
VKpYNHeHHOU epynnvl Hanpagienus nod2omosxu 38.00.00 Dxonomuka u ynpagnenue:
yuebHo-memoouueckoe nocooue / J1. B. Emenko, M. M. Ilucapesckas, 3. P. bparuna —
Houneux: JouHY, 2019 — 136 c.

3. bparuna 3. P. Memoouueckue pexomenoayuu no opeanuzayuu npakmuidecKux 3aHamuti
CMYOeHmMOo8 HeCneYuaIbHblX GaKyibmemos no oucyuniune « MHocmpanuwiii 361k »
(anenuicxut, nemeykuti) / 9.P. bparuna, JI.B. Emenko, M.M. [lucapesckas, E.H.



Hazapenko — lonenk: 'OY BIIO «/loHenknii HaliuoHaabHBIA YHUBEPCUTET», 2016. —
35c.

4. E.H. Hazapenko, Memoouueckue ykazanus no op2aHu3ayuu camocmosmenbHol pabomol
CMYOeHmMOo8 HeCneyuaIbHblX Gakyibmemos no oucyuniune « MHocmpanuwiil sA3v1k»
(anenutickuil, Hemeyxutl, ucnanckuii)/ A. 1. Bopoosesa, M.B. ConoBaposa, A.T'.
Anpomuna, JI.B. Emenko, E. K. Kpamapenko.— [lonenk: 'OY BIIO «/lonerkuii
HallMOHAJIBHBIN YHUBEepcuteT», 2016, 70 c.

11.2. Jono/iHUTeILHASA JIUTEPATYpPa
1. D. Cotton, D. Falvey, S. Kent. Market Leader (Upper-Intermediate). — Longman,
2011.
2. J. Rogers. Market Leader (Upper-Intermediate. Practice File). — Longman, 2011
3. Longman Business English Dictionary. — Longman, 2000.
4. J. Crowther-Alwyn. Business Roles. — Cambridge, 2006.
5. B. Mascull. Business Vocabulary in Use. — Cambridge University Press, 2004.
6. Horner, D. Words at Work [Text] : [Vocabulary development for Business English] /

D. Horner, P. Strutt. - Cambridge : University Press, 2006. - 138 p.

12. ”H®OPMALIMOHHBIE PECYPCbI

1 Caiit unpopmarnmonnoro arenrcrsa The Economist http://www.economist.ru

2 Caiir nH(pOpPMAIIMOHHOTO areHTCTBa 3epKayio Hejaenu  http:/news.zn.ru

3 Caiit uapopMaroHHoro areHTcTBa CNN http://money.cnn.ru

4. Caiit nuapopmanmonnoro areHrctea BBC http://www.bbc.co.uk/russian
5. Caiit uHpopMarmonHoro arenrcTea BBC

http://www.bbc.co.uk/news/world

6. Caiit nHGOPMAITMOHHOTO areHTcTBa Euronews http://ua.euronews.ru

7. eLIBRARY.RU: nayunas snextponHas oubnuoreka: caiit. — Mocksa, 2000- . — URL:

https://elibrary.ru (nata obpamenus: 01.09.2023). — Pexxum moctyna: ajst aBTOPU30B.
MOJIb30BaTesIeiH. —TeKCT: AIEKTPOHHBIN.
8. DuiekTpoHHO-0nOnoTeunasi cucrema Jloul'Y: caiit / ®I'BOY BO «doul'Y». —

Honenk, 2016- . — URL: http://library.donnu.ru/ (mata o6pamenus: 01.09.2023). — Pexum
J0CTyna: CBOOOIHBIN. — TEKCT: AIEKTPOHHBII.
0. OuexkTponnblii kaTajgor Hayunoii 6udamnorexku Jdoul'yY: pazaen caiita / Hb Jlonl'yY. —

Texct: snexrponnsrii / OBC [lonl'Y: caitir. — URL: http://library.donnu.ru/catalog/ (mata
obopamenus: 01.09.2023). — Pexxum jocTyna: MOUCK CBOOOHBIN, AJICKTPOHHBIC JOKYMEHTHI —
J1s oJib3oBatenent Jonl'y.

13. MIPOTPAMMHOE OBECIIEYEHHUE
1. Windows 7 PRO (kopriopatuBnas auuen3us Joal'Y Ne 46484614);
2. Microsoft Office (xkopnopatuHas nuuen3us Joul'y nunensus Ne 46472919);
3. Microsoft Visual Studio (muniensus nporpammsl DreamSpark /1t BeICIINX yueOHBIX
3aBe/IeHUN);
4. AntuBupyc Kacnepckoro, Libre Office, Adobe Acrobat Reader, xPDF, Paint.NET.
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