





1. MECTO JUCHHUILJIUHBI B CTPYKTYPE OBPA3OBATEJIBbHOM NPOT'PAMMBI
1.1 TpeOoBaHusi K NMpeABapUTEIbHOI TNMOATOTOBKE 00y4alIIMXCH, NpeallecTBYIOIIHNE U
CONYTCTBYIOIIME JUCIHUILIHHBI, HA KOTOPBIX OCHOBBIBACTCS U3y4YCeHHUE JAHHOM:

JUIS W3YyYeHUS MaHHOW y4eOHOW IUCIHHMIUTMHBI HEOOXOJUMBI 3HAHUS, YMEHUS M HaBBIKH,
JOUCHUMIINHON

dbopMupyemsbie «IHOCTpaHHBIA  A3BIK»  MPOrPAMMBI
OakayaBpuara.

MpeIECTBYOLIEN

2. OIIMCAHUE JUCHUIIJIMHBI

2.1. O0mas xapaKTepuCcTHKA

HanMeHnoBanue nokazarteis

3HayeHNe nNoKa3aTeis

Ha3zBanue o06pa3oBarenbHOM MPOrpaMMbl

38.04.02 MeHeKMEHT
(Marucrepckast mporpaMma:
MexayHapoaHbIH OH3HEC)

[Indp 1 Ha3BaHWE B COOTBETCTBUU C
y4eOHBIM TIJIAHOM

b1.B.JIB.3.1 «HOCTpaHHbIH SA3bIK
npogeCcCHOHATBLHOMN 1eATETbHOCTI

UYactb 00pa3zoBaTeNbHOM MPOrpamMMbl

BapuaTuBHas yacTth: BbIOOp o0y4aromierocs

KomnmgecTBo 3a4eTHRIX CAUHUIL / BCEro 4acoB

4,5/ 162

2.2. Pacnpenesienue yacoB mo (popMam 4 nepuoaam o0ydyeHust

OO0111€€ KOINYECTBO YaCOB
= CaMoCTOs-
®opma Q o .
= © | nekmu- | nabopa- | MpakTU- | TEIBHOU dopma
o0yueHus o = BCETO
Q| OHHBIX | TOPHBIX | YECKHX paboTHI + KOHTPOJIA
KOHTPOJIb

OuHas 1 2 - - 30 60 90 3a4eT
Ounas 2 3 - - 26 46 72 SK3aM€EH
OuHas1, BCEro 0 0 56 106 162
3aoyHas 1 2 - - 4 86 90 3a4der
3aouHas 3 — — 8 64 72 K3aMEH
3ao4Hasi, BCEro 0 0 12 150 162

3. HEJU JUCHUITTINHBbI

Hens nucuunnunbl « THOCTpaHHBIN A3bIK NPOQECCHOHATBHON AESTENIbHOCTH» — NMPUOOpETEHNE
CTYJICHTaMHM HaBBIKOB M YMEHHU B Pa3JIMYHbIX BUJAX PEYEBOM M NHCBMEHHOMN NEATEIBHOCTH,
KOTOPBIE HA OTJEIBHBIX 3TAIax A3bIKOBOM MOATOTOBKHU MO3BOJISIOT UCIIOIB30BaTh MHOCTPAHHBIN
S3bIK KaK B TMPO(ECCHOHATBbHON M HAyYHOW NEATEeIbHOCTH, TaK W IS IEJIeH JadbHEHIIero
camMo00pa30BaHMsL.

3azayu - MPAaKTUYECKOE OBJAJCHHWE HABBIKAMH IIEPEBOJAA CIELHMAIBHOM JIMTEpAaTyphl, YTCHHUE
TEKCTOB MO CHELUAIbHOCTU C IIEJbI0 M3BJIEYEHUsT HeoOXxoaumol uHdopMmaiuu, odhopmieHue
JIeTIOBOM KOPPECHOHACHIMH; (OPMUPOBAHUE y CTYIEHTOB S3bIKOBOH M KOMMYHHUKAaTHBHOM
KOMIIETCHLIUM,  JOCTaTOYHOW  JJIA oOmieHuss B OBITOBOM, COLMOKYJIBTYpHOH U
npodeccuoHanbHON cdepax; ModydeHne HoBeiIel mnpodeccuoHanbHO HMH(pOpMaMK Yepe3
MHOCTPAHHBIC MCTOYHMKH; I10JIb30BAHUE YCTHOM MOHOJIOTMYECKOM M HAJOTUYECKOW PEUYbI0 B



npeaciax 6HTOBOﬁ,O6HK£TBCHHO-HOHHTHQCCKOﬁ,O6HKBKOHOMHQ€CKOﬁZH HpO@CCCHOH&HBHOﬁ
TEMATUKH, TMCPEBOA C HWHOCTPAHHOI'O sA3bIKa Ha pO,Z[HOI\/JI TECKCTOB OGH.IGBKOHOMI/I‘IGCKOFO

Xapakrepa,

pedepupoBanus U

00I1IeIKOHOMHUYECKOM JTUTEPATYPHI.

AHHOTHUPOBAHUA

00LLIECTBEHHO-IOJIUTUYECKOMI u

4. KOMIIETEHIIMU OBYYAIOLIETOCS, ®OPMUPYEMBIE B PE3YJIbTATE
OCBOEHUSA KOMIIOHEHTA OBPA30BATEJIBHOM ITPOT'PAMMBI, X
NHAUKATOPBI U IINTAHUPYEMBIE PE3YJ/IbTATBI OBYUYEHUSA

4.1. Komnerenuuu

YK-4. CniocoGeH mpuMeHsTh COBpEMEHHbIE KOMMYHUKATUBHBIE TEXHOJOTHH, B TOM YHUCJE Ha
WHOCTPAaHHOM(BIX) sI3bIKe(ax), AT aKaJeMHUIECKOTO U MPOo(eCCUOHATBFHOTO B3aUMOICHCTBHS.

4.2. UaauKkaTopbl KOMIETeHIH I

Kareropuu
YHugBepcaJibHbIe
YHHBepCaJIbHbIX HNuauxaTopst Pe3ynbTarsl 00yyeHus
. KOMITeTEeHIIHH
KOMITeTeHIMii
YK-4.1-1. YK-4.1-1.3-1. 3HaeT HOpMBI IHCBMEHHOH peun,
Cocrapmser B MIPUHATHIE B TPO(heCCHOHATBHOM cpenie
COOTBETCTBUH C
HOpMaMu YK-4.1-1.Y-1. VYMmeer BECTU JIETIOBYIO
TOCyAapCTBEHHOIO | MEpPENMCKYy Ha TOCYyIapCTBEHHOM si3blke P®
s3bika PO n W/VIT MTHOCTPAHHOM SI3bIKE
MHOCTPAaHHOTO
SI3bIKA JIOKYMEHTBI
(mucwMma, acce,
pedepatsl u Ip.) A
VKA C 6 aKaJIeMHYECKOro 1
- LOCOLCH po(heCCHOHATHFHOTO
HpUMEHATE B3aUMOJEUCTBUSA
BPEMECHHBI =
coBpeMe N YK-4.11-2.3-1. 3Haer HOpPMBI YCTHOH pedH,
KOMMYHUKATHBHBIE YK-4.1-2. o
Mpecragser NPUHSTHIC B TPodecCHOHANBEHON cpefie
TEXHOJIOTUH, B TOM
i P YK-4.U-2.Y-1. VYwmeer BbOuUpaTh  CTWIIb
KommyHukanms YHCcIe Ha pe3ybTaThl
. oOIeHns Ha rocyaapcTBeHHOM si3bike PD u
MHOCTPaHHOM(BIX) aKaJeMUIEeCKON U
. | MHOCTpaHHOM  53bIKE€  HPUMEHHUTENBHO K
A3bIKe(ax), AT npodecCHOHaTbHON o
eSTEbHOCTH Ha CHUTYallH B3aUMOJICHCTBHS
aKaJIEMUIECKOTO U
A YK-4.1-2.Y-2. Bnageer UHOCTPaHHBIM SI3BIKOM
poeCcCHOHANBEHOTO MEpOTIPHATHIX
. Ha ypOBHE, HEOOXOAMMO M JOCTaTOYHOM JUISt
B3aUMO/ICHCTBUS Ppas3IMIHOTO 9
o01eHus B podecCHOHATBHON cpejie
¢dopmara, BKIIIOYas =
YK-4.M1-2.3-1. 3HaeT HOpMBI YCTHOIl peun,
MEXXIyHapOIHbIC N
MPUHATHIE B IPO(eCcCHOHANBHON cpefie
VK-4.1-3. YK-4.1-3.Y-1. Biageer HOpMaM# U MOJIEIISIMH
[IprHMMaeT yyacTue | pedeBOro MOBEACHHS NPUMEHHUTEIHFHO K
B aKaJEMHUYECKHX M | KOHKPETHON CUTyallnH aKaJeMHYECKOTO U
npodeccroHaNBHBIX | MPO(EeCcCHOHATBHOIO B3aUMOICHCTBHS
auckyccusx, B ToM | YK-4.U-3.¥-2. Ymeer BbICTpauBaTh MOHOJIOT,
qucie Ha | BECTH AWAJIOT H MOJIWJIOT C COOII0IEHUEM HOPM
MHOCTPaHHOM(BIX) peUeBOro ITHKETa, ApryMEHTHPOBAHHO
SI3BIKE(aX) OTCTAWUBATh CBOM MO3HMIIUH U HJICH
5. IPOTPAMMA JUCHUIIJINHBI
Tembl Kpatkoe cogep:kanue TeMbl

CoaepxaresbHblil Moayab 1. Business Writing




TeMBI

Kpartkoe conep:xanme TeMbl

Tema 1. Business letters.

The layout of a business letter. Linking words and phrases.
Compound nouns. Writing e-mails

Tema 2. Proposals: Purpose,
Structure, Language.

The layout of a proposal. Linking words and phrases. Writing
proposals

Tema 3. Letter of complaint

The layout of a letter of complaint. Linking words and phrases.
Writing letters of complaint

Tema 4. . Letter of request

The layout of a request. Linking words and phrases. Writing
requests

Tema S. Enquiries

The layout of a enquiries. Linking words and phrases.
Compound nouns. Writing enquiries

CoaepxaresabHblili MoayJb 2. Presentation of Information and Report Writing

Tema 6. Describing trends.

Types of graphs, main constructions. Linking words and
phrases.
Prepositions. Describing information presented in graphs

Tema 7. Presenting
Information from Charts and
Text.

Presenting at meetings. Embedded questions. Presenting
information from graphical and textual input

Tema 8. Reports: Purpose,
Structure, Language.

The layout of a business report. The use of adverbs. Writing
business reports

Tema 9. Reports Based on
Graphical and Textual Input.

Analyzing advertising costs. Connectors of contrast .
Describing graphs and charts

6. CTPYKTYPA U COAEPKAHUE JUCHUIIIUHbI
6.1. ®opma 00y4eHus1 — ouHas, kKypc — 1, cemectp — 2

HaumeHnoBanus coaepxaTeabHbIX MOTYJICH

n TCM

KomnuectBo yacos

Jlek. | JlaGop. | [Tpaxr. |CPC+K| Bcero

Coaepxareabnbliii Moayab 1. Relations with C

lients and Colleagues and General Business

Routines
Tema 1. Business letters. 0 0 6 12 18
Tema 2. Proposals: Purpose, Structure, Language. 0 0 6 12 18
Tema 3. Letter of complaint 0 0 6 12 18
Tema 4. . Letter of request 0 0 6 12 18
Tema 5. Enquiries 0 0 6 12 18
HToro no cogepxareJbHOMY MOAYJIIO 1 0 0 30 60 90

6.2. ®opma o0y4yeHus — o4Hasi, Kypc — 2, cemecTp — 3

HanmenoBanms COACPKATCIIBHBIX MOI[yntI

Kommuectso yacos

U TEM

Jleku. | JlaGop. | Hpakr. | CPC+K | Beero

Conep:karesabHblii MoayJib 2. Presentation of Information and Report Writing

Tema 6. Describing trends. 0 0 6 12 18
Tema 7. Presenting Information from Charts and 0 0 6 12 18
Text.

Tema 8. Reports: Purpose, Structure, Language. 0 0 7 11 18




Tema 9. Reports Based on Graphical and Textual

0 0 7 11 18
Input.
HToro no coaep:kareJJbHOMY MOAYJIIO 2 0 0 26 46 72
Bcero no komnonenty OINOII 0 0 56 106 162

6.3. ®opMma o0yueHus — 3a04Has1, Kypc — 1, cemecTp — 2

HaumeHnoBaHnus conepxaTeabHbIX MOAYJICH

KonnuectBo yacoB

U TEM Jlexr. | JlaGop. | [Tpaxr. | CPC+K | Bcero
Copepxarenbnbliii Mmoayab 1. Relations with Clients and Colleagues and General Business
Routines
Tema 1. Business letters. 0 0 1 17 18
Tema 2. Proposals: Purpose, Structure, Language. 0 0 0,5 17,5 18
Tema 3. Letter of complaint 0 0 1 17 18
Tema 4. . Letter of request 0 0 0,5 17,5 18
Tema 5. Enquiries 0 0 1 17 18
HToro no coaep:xkarebHOMY MOaYJIH0 1 0 0 4 86 90

6.4. ®opma o0yveHus — 3a04Has1, Kypc — 2, cemecTp — 3

HaunmenoBanus COACPIKATCIIbHBIX MO,HYHCI;'I
n TEM

KomnuectBo yacos

Jlexu. | Jla6op. | Ipakr. | CPC+K | Beero

Conep:kareabHblii MoayJb 2. Presentation of Information and Report Writing

Tema 6. Describing trends. 0 0 2 16 18
Tema 7. Presenting Information from Charts and 0 0 ) 16 18
Text.

Tema 8. Reports: Purpose, Structure, Language. 0 0 2 16 18
Tema 9. Reports Based on Graphical and Textual 0 0 ) 16 18
Input.

HToro no coaepxareibHOMY MOIYJIIO 2 0 0 8 64 72
Bcero mo komnonenty OIIOIT 0 0 12 150 162

7. OHEHOYHBIE MATEPHAJIBI (CPEACTBA) UIA TEKYIIEI'O KOHTPOJIA
YCHEBAEMOCTH, IPOMEXYTOYHOM ATTECTAIIUA

7.1. KoHTpOJIbHBIE BONPOCHI.

OBPA3EIL 3AJAHUSA NTPOMEXYTOYHOI'O KOHTPOJIA

TEST 1
I. READING

Read the text and for each question 1-5 choose letter (A, B, C or D) for the correct

answer.
Steps to effective crisis management

It's essential to plan thoroughly to protect yourself from the impact of potential. This



planning is very important for small businesses as they often lack the resources to cope
easily with a crisis. Failure to plan could be disastrous. At best you risk losing
customers while you're getting your business back on its feet. At worst your business
may never recover.

Analyse the probability and consequences of crises that could affect the business by
assessing the possibility of a particular crisis occurring and determining its possible
impact on operations. Once you have identified the key risks your business faces, you
need to take steps to protect your business functions against them.

Preparing contingency plans in advance, as part of a crisis management plan, is the first
step to ensure that an organization is prepared for a crisis. It should detail the key
business functions you need to perform as quickly as possible and the resources you'll
need to use in the emergency; making the most of the first hour after an emergency
occurs is essential in minimising the impact. As a result, your plan needs to explain the
immediate actions to be taken.

The plan should clearly show that the only people to speak publicly about the crisis are
the designated persons, such as the company spokesperson or crisis team members. The
first hours after a crisis breaks are the most crucial, so working with speed and
efficiency is important, and the plan should indicate how quickly each function should
be performed. The contingency plan should contain information and guidance that will
help decision makers to consider not only the short-term consequences, but the long-
term effects of every decision.

Once a crisis occurs, you'll have no more than 24 hours - or as few as 30 minutes - to
respond in order to gain control of the flow of information. If your contingency plan is
in place and up-to-date, you'll probably be able to get a basic assessment of the
situation and prepare a statement in an hour or less. Once you think you have enough
information to understand the scope of the crisis, draw up a statement for the media and
hold the press conference. If your organization is responsible, say so, and make sure
you express concern about what happened and let everyone know that you are dealing
with the crisis.

[a—y

TR RO TEWAD TR NAD O

The 1* paragraph states that

the best business never loses its customers.

planning in advance is crucial..

very often small businesses don’t have resources.

the worst business never recovers.

The 2™ paragraph delivers the idea that

it’s very important to identify risks in advance in order to prevent them.
the main business functions are to identify the key risks.

particular crises appear in particular operations.

many businesses face key risks.

The 3d paragraph says that

the impact can be reduced if the company uses all its resources.

the contingency plan ensures crisis prevention.

detailed and comprehensive contingency plan should be prepared beforehand.
emergency occurs if a company doesn’t perform quickly.

The 4™ paragraph states that

the first crises are the most important.

the plan should include information about key players and main actions.



TP wao

short-term effects are more predictable than the long-term ones.

crises break the efficiency of companies.

The main idea of the 5™ paragraph is that

companies usually need less than a day to get control of the situation.

a well-prepared contingency plan facilitates preparation for communication with

the media.

/e

II.

scope of the crisis defines the statement for the media.
the main concern for companies is dealing with the media.

GRAMMAR

Choose the correct form of the verb.

6.
7.
8.
9.

10.
11

12.
13.
14.
15.

16.
17.

I11.

The company suggested to participate/participating in its new programme.
They risked to launch/launching absolutely new types of the products.

She mentioned fo work/working as a customer supervisor before.

I forgot to include/including this information in the report so I have to rewrite
it.

I think we should avoid fo promise/promising too much to the customer.

. The head of the department means to talk/talking to the whole staff about a new

strategy.

The company promised fo improve/improving customer service.

The company regretted not to react/reacting more speedily.

Our management are considering to raise/raising finance.

I remember to get/getting the e-mail from her but I can’t find it in my
correspondence right now.

The company plans to stop to employ/employing about 100 workers.

They refused to develop/developing new strategy.

VOCABULARY

Fill in the gaps with the most suitable term. There are two extra terms you
will not need.

release

18.

19.

20.

speed of response action plan press conference press
flow of information legal action damage limitation

The public organizations may consider ... against the company accusing it of
negligence that caused the crisis.

To ensure a fast ... to emergency companies should constantly monitor their
operations and update their contingency plans.

A(n) ... should list the actions you are going to take to improve your
performance, an indication of when you will undertake actions and who is
responsible for achieving goals.

21. A(n) ... provides reporters with the basics they need to develop a news story.

22.

IV.

Listen

The ... includes protecting and strengthening the right of all to seek and receive
information and the existence of a free, diverse and professional media.

LISTENING
to Jane Milton from Not Just Food talking about her customers, then

choose the correct options a-c.

23.

How does Jane normally approach potential customers?

a by calling them first.
b by sending company literature and then calling.



o

by visiting the clients.
24. What was the original purpose of her website?
to attract new clients.
to show potential clients the type of work they do.
¢ to help existing clients to keep in contact.
25. How does her company demonstrate its commitment to clients?
by always setting a correct price for a job.
by doing more work than her clients expect.
¢ by reducing the price if the work doesn’t take as long as she quoted.
26. Why does her company take problem with small clients?
they often grow into bigger clients.
b they are easy to deal with.
¢ they improve the reputation of the company.
27. How has Jane avoided having dissatisfied customers?
a by always exceeding customers’ expectations.
b by working from written instructions.
¢ by continually speaking with the client while the job is being done.
V. WRITING
Write a letter of complaint (60-80 words) to your supplier using the following
information:

o o o ®

o

ORDERED DELIVERED
PRODUCT T-shirts T-shirts
QUANTITY 10 000 5000
NUMBER 12 6

OF COLOURS

Kpurtepun onennBanus 3a1aHusi IPOMEKYTOYHOT0 KOHTPOJIS

MakcumanpHas o0masi cymMmma 6aijioB, KOTOPYIO MOKET MOJIYYUTh CTYJIEHT, YCIICIIHO
BBITIOJTHUB BCE BUBI 3aaHuil, cocTaBiuseT 40 6aoB, eciau uTorosas (popma KOHTPOIS
— 3a4er.

7.2. Tembl f0KI210B (pedepaToB)
He npenycMmoTpeHsl nporpaMmMon JUCIUTLIHHBI

7.3. TeMbl HHAUBUAYAJBHBIX 3aJaHUI

OnHUM U3 BUJOB MHIUBUIYaTbHON pabOThl 00yJaromuxcs ABiaseTcs MHIUBUIyalbHas paboTa C
npodeCCUOHATBLHON TUTEPaTypoil Kak Ha PyCCKOM, TaK M Ha aHTIHMICKOM si3bike. Llenb maHHOM
paboTbl — OCMBICIICHHE M YIJIyOJieHHE 3HAHWHA 1O JaHHOW IUCIMIUIMHE, pa3BUTHE HAaBBIKOB
CaMOCTOSITENIbHOM paboThl 110 cOOpy, cUCTEMaTU3allMu MaTepuana, IPOBEJCHUIO MCCIIECIOBAHUS
U aHanu3a. SBISSICH OJHMM M3 BHJIOB HAay4YHO-HCCIIEAOBATEILCKOM padOThl 00ywaromuxcs,
camocTosiTesibHass paboTa C Hay4yHOHM JMTEpaTypol cCrocoOCTBYEeT (POPMHUPOBAHHUIO Yy
00y4aroIuXxcsi aHaTUTHYECKOT0, TBOPUECKOT'O MBIILITICHHUS.

WuauBuayanbHble 3aJaHAS COCTOAT U3

a) Rendering: mnpopaboTka mnpodeccHOHATBHOW JIMTEpAaTyphl Ha PYCCKOM S3BIKE C
MOCIIEAYIONIEH Nepeiadyeii coepKaHus aHTITUHCKUM SI3BIKOM.
b) Summarizing: npopaboTka MpohecCHOHAIBHONW JIMTepaTypbl Ha AHIJIMHCKOM S3bIKE C

MOCJIEAYIOLIEH IepeIadeii ee CoNepKaHusl.
7.4. O6pa3en 3K3aMeHALIMOHHOT 0 OMJIeTa
JloHenKuii rocy1apCTBEHHBIM YHUBEPCUTET



DOKOHOMUYECKUH (aKyIbTeT
Kadenpa anrmmiickoro si3p1ka Uisi S)KOHOMHUYECKUX CHEIHATBbHOCTEH

[Iporpamma Beicuiero obpasoBanusi  I[Iporpamma marucTpaTypbl

Hanpasnenne moaroToBku 38.04.02 MeneKMEHT

[Tpodwmip moaAroTOBKH MexayHapoaHbIl OU3HEC

®dopma 00yueHus OuHnasi, 3a04Hast

Cemectp TpeTuit

Jucuuninnza WHocTpaHHbIi S3BIK PO eCcCHOHATEHON
JIEATETbHOCTH

DK3aMeHaIMOHHbBIN Ommer No
1. Reading. Read the text and choose the best word to fill in each gap from A, B, C or D.
2. Language. Choose a letter (A, B, C or D) for the correct answer.
3. Writing. Write a report on the given statistical input.

VYTBep:kIeHO Ha 3aceaHuu Kadeapbl aHIIIMUCKOTO SA3bIKa JJIS1 3KOHOMUYECKHUX CTIeHATbHOCTEH
[TpoTokon Ne ot «» 20 1.

3aB. xkadempoii K.¢.H., mo1. D.P. bparuna DK3aMEHATOPHI:

KpnTepml OICHUBAHUA IK3AMCHAIIMOHHOI'0 3aJaHUA

Tun Kpurepuu onenku baner
3a1aHMs
3amanus no | Tun 3amaHusa: MHOKECTBEHHBIM BbIOOp, 15 Bompoca, KaKIbli
JIEKCHUKE MIPaBUIIBHBIN OTBET olleHuBaeTcs B 1,5 Oanna:
15 Bompoca X 1,5 6amna 22,5
HTroro 22,5
[Tucemenno | CoOTBETCTBUE CTPYKTYpE 2
e CootBercTBHE 00BEMY 0,5
3a/1aHKe Coneprxanne/o6miee HHHOPMAIIMOHHOE HATIOJIHECHHE 2
CooTBETCTBUE CTUIIIO 2
['pamMmaTHueckas 1 JIeKCUYeCKask MPaBUIbHOCTh 2
HTroro 8.5
Yrenue Tun 3amaHus: MHOXXECTBEHHBIN BBIOOpP, 6 BOMPOCOB, KaXIbIH
NpaBUIbHBIN OTBET olleHuBaeTcs B 1,5 Oamna:
6 BorpocoB x 1,5 6anna 9
Hroro 9
Bcero 3a 3x3amen 40

8. PACHPEJAEJIEHUE BAJIJIOB, KOTOPBIE NOJYYAIOT OBYYAIOIIUECSA

OO6mrast orieHKa 3HaHWM, O0YYAOIIMXCS N0 AUCIUIUIMHE TTpoBoauTcs mo 100-0amuipbHOM mmIKae
COTJIACHO TaKUM KPUTEPHSIM, IPUBEJCHHBIM B Tabmuie Hivke. OpraHu3anoHHo-y4yeOHas paboTa
o0ydJaromerocss B ayJUTOPUN OIIEHUBACTCS HAa OCHOBE TaKMX KPHTEPHEB KaK ITOCEIIAeMOCTh
BaHﬂTHﬁ, AKTUBHOCTH BO BpeMH HpOBeIIeHI/ISI JICKOUOHHBIX U HpaKTI/I‘-IeCKI/IX SaHSITI/Iﬁ (BOHpOCBI
JIEKTOPY TIO0 TeMe JICKIIMOHHOTO MaTepHalia, ydacTHe B OOCYXKJICHHUU MPOWICHHOIO MaTepHalia,
pellIeHne 3a1a4 U CUTyaluil y JOCKH U T.IL.).

ConepxartesibHbIe MOLYJIH | Bua padorsl | Banabt |




OpranuzalinoHHO-y4yeOHas paboTa CTyieHTa B 20
ayJIUTOPUU
. CamocrositenpHas padbora 20
ConepsxarenbHbIi MOIYb | VH MBIy aTbHas paboTa 20
[TpomesxyTodHasi KOHTPOJIbHAS paboTa 40
Hroro 100
OpranuzanmoHHo-y4eOHast paboTa cTyZeHTa B 20
CamocrositenpHas padbora 20
ConepkatenbHblii Moaysb 2 |MHauBuayansHas pabora 20
DK3aMeH 40
Hroro 100

CooTBeTcTBHE 0AJIJIOB OLIEHKE

OlLieHKa 10 MITHOAUIBHOM IIIKaJIe
KonnuecTBo Gamios "
w3 100 ECTS | Dx3ameH, nuddepeHunpoBaHHbII 3auer
3a4eT

90-100 A OTIIMIHO 3a4TEHO
80-89 B 3a4TCHO
75-79 C XOpotHo 3a4TEHO
70-74 D 3a4TEHO
60-69 E YAOBIIETBOPUTEIHHO SaTeHo
35-59 FX HE 3aYTCHO

0-34 F HEYI0BJIETBOPUTEIHHO e 3a9TeH0

9. OBECIIEYEHUE OBPA30OBATEJIBHOI'O ITPOLHECCA IJIA JIUII C

OI'PAHUYEHHBIMUA BO3MOXXHOCTSMMU 310POBbS U HHBAJIN/I0OB
B xone peanuzanuu JUCHUIUIMHBI HCHOJB3YIOTCS CJCAYIOIIME JIOMOJHUTENIbHBIE METO/bI
00y4eHHs1, TEKYIEero KOHTPOJISI YCIEBAEMOCTH M MPOMEKYTOYHOM aTTECTAIMH OOyYaroIIUXCs B
3aBUCUMOCTH OT UX UHAUBUAYAIBHBIX OCOOCHHOCTEH:

1) nyst ciienbIX U CIabOBUISAIINX

— JeKuu o(OPMIISIOTCS B BHUAC DJICKTPOHHOTO JOKYMEHTA, JOCTYIHOTO C TMOMOIIBIO
KOMITBIOTEPA CO CICIIMATN3NPOBAHHBIM IPOTPAMMHBIM 00ECTICUCHUEM;

— 7S BBITIOJTHEHUS 3aJlaHUsl MPU HEOOXOTUMOCTU TMPEAOCTABISCTCS YBEINIHBAIOIICE
YCTPOMCTBO; BO3MOKHO TaK)K€ UCIOJIb30BaHNE COOCTBEHHBIX YBEITUYHBAIOIINX YCTPOUCTB;

— TMHCHMEHHBIE 33/1aHUs OPOPMIISIFOTCS] YBETTUUEHHBIM MIPU(PTOM.

2) IS TIyXHUX U CIa0O0CTbIIIATIX

— JIeKIUu 0OPMIISIOTCS B BUJIE DJIEKTPOHHOTO JOKYMEHTA;

— THCHMEHHBIC 3a/IaHUS BBITIONHSIOTCS HAa KOMITBIOTEpE B TUCBMEHHOU (hopMme;

— 9K3aMeH MPOBOJUTCS B MUCHMEHHOUN (popMe Ha KOMIBIOTEPE; BO3MOXKHO MPOBEICHUE
B (hopMe TeCTHUpPOBAHUS.

3) A nuIl ¢ HApYIISHUSMU OTIOPHO-ABUTaTEIbHOTO anmnapara:

— JeKuu oOPMIIIOTCS B BHUAC JJICKTPOHHOTO JOKYMEHTA, JOCTYITHOTO C ITOMOIIBIO
KOMIThIOTEPA CO CIIEIUATU3UPOBAHHBIM ITPOTPAMMHBIM 00ECTICUYCHUEM;

— TMCHMEHHBIC 33JIaHUS BBITIOIHIIOTCS Ha KOMIIBIOTEPE;

— 9K3aMeH U 3a4€T MPOBOAATCA B YCTHOH (hopMe WM BBINOJHSIOTCA B IMHCHMEHHON
¢dbopme Ha KOMITBIOTEpE.
[Tpu HEOOXOMMMOCTH MPEeTyCMAaTPUBAETCS YBETTMUEHNE BPEMEHHU IS TTOJITOTOBKH OTBETA.



[Iponienypa mpoBeeHHs MPOMEKYTOYHOM aTrTecTaluu il OOy4arolIUXCs YCTaHAaBIMBAETCS C
y4€TOM MX MHAMBHIYaJbHBIX Ncuxodusmdeckux ocobeHHocTel. [IpomexyTrouHas arrecranus
MOJKET MPOBOAUTHCS B HECKOJIBKO ITAIOB.
[IpoBenenue mpoueaypbl OLEHUBAHUS PE3YIbTaTOB OOY4YEHHUs JOMYCKAeTCsl C UCIOJIb30BaHUEM
JMCTAaHIIMOHHBIX 00pa30BaTeIbHBIX TEXHOIOTUH.
ObecnieynBaeTcsi JOCTYNn K HHQOPMAIMOHHBIM W OuOiHOrpadguyeckuM pecypcaM B CETH
WuTepHer s kaxaoro oOydaromierocs B (oOpMax, aJaNTHPOBAHHBIX K OTPAHUYCHUAM HX
3JI0pPOBbS U BOCTIPUSATHUS HHPOPMAIIH:

1) 1t ClIeTbIX M CIIa00BUISIINX

— B Ie4aTHOU opMe yBEIMUEHHBIM HIPUPTOM;

— B (hopMe IEKTPOHHOIO JOKYMEHTA;

2) Ui TIIyXHUX U cIa00CbIIIAIIuX:

— B TIeyaTHOU (opme;

— B (hopMe IEKTPOHHOTO JOKYMEHTA.

3) nist 0O6y4daroUIMXCs ¢ HapyIIEHUSIMH OTIOPHO-/IBUTATEILHOTO anmapaTra:

— B Ie4aTHOH Gopme;

— B (hopMe IEKTPOHHOI0 JOKYMEHTA.

10. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYHEHHUE YYEBHOT'O ITPOLHECCA
VYyebnuble 3aHsATHS TpoBOAsATCT B 7/-M u  S5-mM kopmycax [onl'Y (r. [Homenk, yiI.
YenrockuHies,186; 1896). [lnga mpoBeaeHus: J1abOpaTOpHBIX 3aHATUH TpedyeTcs ayIuTopHs,
o0opy/l0BaHHAasi MEJOBOM WJIM MapKepHOW JOCKOW, MYJIbTUMEAMMHBIN MIPOEKTOp W HKpaH,
HOYTOYK, KOMIUIEKT yueOHOI MeOenu Ui CTYACHTOB, pabodyee MecTo MperoiaBaTelsi, BHIXO B
WuTepHeT — npoBOAHON WK ¢ ucnoiab3oBanueM Wi-Fi.

Jlist caMOCTOSITENTbHOM paboOThl MCIIONB3YIOTCSI TEKCTOBBIE M 3JIEKTPOHHBbIE pecypchl Hayunoit
OMOIMOTEKH YHHBEpCUTETa M JPYIHMX OJJIEKTPOHHBIX OMOIMOTEUHBIX ©0a3 JNaHHBIX, Y4eOHO-
MeToanYecKoe o0ecrieueHne, MpeCTaBIeHHOE B Y4eOHO-METOANYECKOM KaOHHeTe 7-ro Kopiyca
(aym.103).

OOyuaromyecss UMEIOT BO3MOXHOCTh HCIOJIBb30BaTh y4eOHBbIE MaTepualbl IO JUCLHUIUIMHE,
pasmemniennabie Ha matdgopme Moodle LleHTpa nucTaHIIMOHHOTO 0Opa30BaHUsI SKOHOMHUYECKOTO
¢dakynprera «loHI'Y». IIpy n3ydeHUM AUCUUIUIMHBI MPUMEHSIOTCSA JIEKTPOHHOE OOyueHHe U
JUCTaHLIMOHHBIE 00pa30BaTeNbHbIE TEXHOIOTHH.

C wucnonb30BaHUEM pPECypcoB IIATHOPMBI JUCTAHIIMOHHOTO OOpa30BaHMs OCYIIECTBIISAETCS
TEKYIIHH KOHTPOJIb 3HAHWM, 00y4YaroluXcsi HA OCHOBE TECTUPOBAHUS U MPOBEPKHU PE3yIbTaTOB
CaMOCTOSITENIbHON pabOTHI.

11. PEKOMEH/IOBAHHAS JIUTEPATYPA

11.1. OcHoBHas JuTepaTypa

1. Emenko JI. B. Overview of business correspondence, presentation techniques and report
writing. Marepuassl 17151 CaMOCTOSITEIbHOM paboThl MarucTpOB YKPYITHEHHON TPYIIIBI
Hanpasnenus noarorosku 38.00.00 DxoHoMuKa U ynpasieHue: yuedHoe mocoodue / JI. B.
Emenko, M. M. I[lucapesckas, 3. P. bparuna — Honenx: JouHY, 2019 — 123 c.

2. Emenxko JI. B. Overview of business correspondence, reading and presentation
techniques. 3adanus 051 AyOUMOPHOU U CAMOCMOAMENbHOU PAOOMbL MASUCTPOS
VKPYNHEeHHOU epynnuvl Hanpasierus noocomosku 38.00.00 Dxonomuka u ynpasnenue:
yuebno-memoouueckoe nocooue / J1. B. Emenko, M. M. Ilucapesckas, 3. P. bparuna —
Honenxk: ouHY, 2019 — 136 c.

3. bparuna 2. P. Memoouueckue pexomenoayuu no opeanuzayuu npakmuyeckux 3aHamul
CMYOEHMO8 HeCNeYUaIbHbIX PAaKyIbmenmos no oucyuniune « MHocmpanuwiii 361k »
(anenutickuti, Hemeyxuti) / D.P. bparuna, JI.B. Emenko, M.M. Ilucapesckasi, E.H.



Hazapenko — lonenk: 'OY BIIO «/loHenknii HaliuoHaabHBIA YHUBEPCUTET», 2016. —
35c.

4. E.H. Hazapenko, Memoouueckue ykazanus no op2aHu3ayuu camocmosmenbHol pabomol
CMYOeHmMOo8 HeCneyuaIbHblX Gakyibmemos no oucyuniune « MHocmpanuwiil sA3v1k»
(anenutickuil, Hemeyxutl, ucnanckuii)/ A. 1. Bopoosesa, M.B. ConoBaposa, A.T'.
Anpomuna, JI.B. Emenko, E. K. Kpamapenko.— [lonenk: 'OY BIIO «/lonerkuii
HallMOHAJIBHBIN YHUBEepcuteT», 2016, 70 c.

11.2. Jono/iHUTeILHASA JIUTEPATYpPa
1. D. Cotton, D. Falvey, S. Kent. Market Leader (Upper-Intermediate). — Longman,
2011.
2. J. Rogers. Market Leader (Upper-Intermediate. Practice File). — Longman, 2011
3. Longman Business English Dictionary. — Longman, 2000.
4. J. Crowther-Alwyn. Business Roles. — Cambridge, 2006.
5. B. Mascull. Business Vocabulary in Use. — Cambridge University Press, 2004.
6. Horner, D. Words at Work [Text] : [Vocabulary development for Business English] /

D. Horner, P. Strutt. - Cambridge : University Press, 2006. - 138 p.

12. ”H®OPMALIMOHHBIE PECYPCbI

1 Caiit unpopmarnmonnoro arenrcrsa The Economist http://www.economist.ru

2 Caiir nH(pOpPMAIIMOHHOTO areHTCTBa 3epKayio Hejaenu  http:/news.zn.ru

3 Caiit uapopMaroHHoro areHTcTBa CNN http://money.cnn.ru

4. Caiit nuapopmanmonnoro areHrctea BBC http://www.bbc.co.uk/russian
5. Caiit uHpopMarmonHoro arenrcTea BBC

http://www.bbc.co.uk/news/world

6. Caiit nHGOPMAITMOHHOTO areHTcTBa Euronews http://ua.euronews.ru

7. eLIBRARY.RU: nayunas snextponHas 6ubnuoreka: caiit. — Mocksa, 2000. — URL:

https://elibrary.ru (nata obpamenus: 01.09.2023). — Pexxum moctyna: ajst aBTOPU30B.
noJyib3oBarenei. —TeKcT: FIeKTPOHHBIM.

8. DuiekTpoHHO-0nOnoTeunasi cucrema Jloul'Y: caiit / ®I'BOY BO «doul'Y». —
Honenk, 2016. — URL: http://library.donnu.ru/ (mara obpamenus: 01.09.2023). — Pexum
J0CTyna: CBOOOIHBIN. — TEKCT: AIEKTPOHHBII.

0. OuexkTponnblii kaTajgor Hayunoii 6udamnorexku Jdoul'yY: pazaen caiita / Hb Jlonl'yY. —
Texct: snexrponnsrii / OBC [lonl'Y: caitir. — URL: http://library.donnu.ru/catalog/ (mata
obopamenus: 01.09.2023). — Pexxum mocTyna: MOWCK CBOOOHBIN, JEKTPOHHBIC JOKYMEHTHI —
J1s oJib3oBatenent Jonl'y.

13. MIPOTPAMMHOE OBECIIEYEHHUE
1. Windows 7 PRO (kopriopatuBnas auuen3us Joal'Y Ne 46484614);
2. Microsoft Office (xkopnopatuHas nuuen3us Joul'y nunensus Ne 46472919);
3. Microsoft Visual Studio (muniensus nporpammsl DreamSpark /1t BeICIINX yueOHBIX
3aBe/IeHUN);
4. AntuBupyc Kacnepckoro, Libre Office, Adobe Acrobat Reader, xPDF, Paint.NET.
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